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Kashier's social

media channels



Instagram

Facebook

Kashier

Kashier

Kashier is 3 payments platform built to empow
)

SImpiity your busziness b_ provicing you w th ‘ Home About Reviews Photos More v o Like © Message Q
and efficient tools to run your business!

ww kashierio See A
www.kashierio SeeA \‘# Create Post

|4 Photo/Video Q Checkin " Tag Friends

More PINNED POST
10,584 people like this including 2 of your

- friends Kashier
80 R

10,970 people follow this

{ashier is 3 payments acceptance platform for e-commerce, ratzl, and
allbu that are looking to provide their customer with the best
glzctronic payment experience, Try the demo version todzy

... See More
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POSt Aha |yS|S Target Audience: small businesses and large

enterprises

Tone of Voice: Salesy

h
[
G

+ O & - O = D ® e

et 11 S it Type of posts: Videos and graphic designs

Q... with a consistent background
Websites with Sl ek R (Mostly direct sales posts or brand awareness)

If you operate an online shop and want pecpie to pay you online,
Kashier will allow you to simpiy send them a message with the
payment link.

Try Kashier for free.... See More

Websites with

Language used: Mostly English, rarely both
Arabic and English

online payments

Websites with
both

Average of posting: Not consistent,
sometimes 3 days a week, sometimes it takes

osier I o8 s longer or shorter, and sometimes they post
S — O, Dome W9l two posts per day (No linear timeline for

Most Relevant

posting)
Moderation style: Formal

Engagement: Very Low



Top content plece

Kashier
May 7,2019-Q

]
([
Kashier is a payments acceptance platform for e-commerce, retail, and LI kes' 642
all businesses that are looking to provide their customer with the best
electronic payment experience. Try the demo version today!

https://kashier.io/ Co mme nts 'I '7'|
#Kashier
#GrowSmart

oy Jelas) (igyiSll @8> &y sl aadil Jioll oy Lis] o juils

3 amasl Shares: 34 shares

Tone of Voice: Salesy

Type of post: Motion Graphic video

Language used: English and Arabic

It's the top content piece because it's a

MERCHANT.KASHIER.IO

Grow Smart With Kashier! e p rom Oted pOSt

OO0 642 171 Comments 34 Shares



Website Blog
Content Analysis

1- Kashir's blog content is not active, only posted articles
throughout 2020.

2- Business, email marketing, finance, and selling, without
SEO focus.

3- All the blogs are in English, While Arabic blogs would more
suitable for awareness and customer reach.

4- Articles aren't connected to each other.



Recommendations

Kashier’s presence on social media is very inactive with low engagement, almost no interactions or

engagements on posts, so:

e Kashier’'s social media needs a little push with an Awareness campaign that has a good concept

and different direction

e Kashier needs to follow different directions regarding their designs, because all the posts look

relatively similar.

e Kashier needs to refresh their digital presence on Instagram and Facebook, and post more

content, the last Instagram post was in 2020, and last Facebook post was on Apr 12, 2021.
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SWOT Analysis for Kashier

 innovative options for accepting payments

e Customer service « Confused positioning
« Easy and accessible payment solutions
* Helps businesses to grow » Bad reviews and low rating on FB

 Builds a trust with customers

« Focus on quality and building a good « Strong Competitors
reputation
* Focus on more variety and easy * Losing customers to other companies

availability of products
* |ncrease media exposure to brand
 New promotional deals
 New Social media directions to
Increase reach
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paymob
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paymob

Facebook

1l Like © Message Q

Create Post

O Check in : Tag Friends

@ 42AVG mEEE o= o

it Lais ale dosuy Dlebsy Wisg)y aigyBSY

s Paymob Olegsis 550

LawigySIYl 8 el )

1 53a) #0e puns le Jias

- - \ : 1 K5 lass s
— L3l ‘_’_7‘_,.3 S J.d. S
ol Ygendl avw QS e 35l
507+

See More ... j5;=JU swaiws Sliads (b ] &lai Joo Sleliz 1]
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nstagram

paymobcomp...

m

paymob

|

Zpaymentolutions =onlinepayment Sstartups

Paymob
3 Z 81 £Paymob is a licensad payment facilitator that offers
, businesses multiple payment methods.

fzcommerce

www.paymob.com

rollowec Dy cotspianner

W 10-60 AVG

> 0-5 AVG

T 82




Post samples

- ad . - - ad .
0 = fed® @ =
<, Call Now ol Like © Message Q v . Call Now ol Like © Message Q
| ) 52 dlusag yius dlzy Paymob go 19079 oLl ol JU5 o Jgbs wals 2liss Paymob wiBgls
JUS Go clpidl j10 agde  lgaug s gl ot bnuwds dabail dbllas) 225 dole ol gl dilwe oo pudiwl (UM galins WUl Dloasl (o Lo

AuiguSIul gdall disSlo
. Paymob g dakail go dmy jiigdie

AR gawgdisg SSludl b3l JUS o gdsy plixe

Jgb e eltas paymob
apaall abul ball e lialS

19079

u”. o e . o

Q0 355 9 Comments 12 Shares

Target Audience: Small businesses and large

enterprises

Tone of Voice: Salesy, Casual

Type of posts: Motion graphic videos, graphic

designs |
Same

Brand awareness and promotions.

Mmood board Is used constantly)

Language used: Arabic

Average of posting: They're active, but
there's no linear timeline for posting

Moderation style: Casual and engaging

Engagement: High



Top content plece

Paymob with Zammit. v

Paid Partnership - ° .
Likes: 157

QAglL‘JWﬂﬁ'M'gLQWJ)B?AMgJ

09 Paymob wlesdas @b (s clusld Judiwly Zammit Comments: /8
yloct)| gumtin) (558 sadl el 350l ma lds] syl
ERPIVO

Zammit daie ¢lisl Gle yogd 1 Bae) 70+ muas Ule Juas Shares: 77/
Paymob wlegdon N3 (e @l JSO lg=doua clidacy
Ae dgasd]l duws NS e oyiwin U jae el @;Qngs;JL{
- 2021 sais2 80 > Slawne iz AT 25 g Tone of Voice: Salesy and casual

02l sudiwd glide g Dl 8 wlel il ]
https://www.paymob.com/ar

i Type of post: Motion graphic video

paymob

Language used: Arabic

It's the top content piece because it's a
promoted post

2021 guigs 30 Wil Olaud aus 25000 Jal nle dlgan) duu Spiawlg

@0;« 157 78 Comments 77 Shares r,a -



TPAY

MOBILE

Facebook

ﬁ 13,480K

@ 3-8AVG

@ O-1 AVG




Instagram

TPAY MOBILE

The leading mobils payments platform in MEA and

Turkey, connecting underbanked consumers with
merchants worldwide.

tpaymobile.com/contact-us

& 4-10 AVG

= 0-1AVG




0-.‘5 + © 8

TPAY © Send Message ol Like Q

/" TPAY MOBILE
TPAY | &
\_ / January 20-©

We are delighted to announce a strategic partnership with data-driven

commerce company, Bango! Our partnership simplifies and

accelerates entry into new markets for online merchants by connecting

platforms and pooling operationa! expertise. Read the full

announcement on our website to learn about how this collaboration
will berefit both TPAY MOBILE and Bango's merchant customers and

improve financial access across MEA and Turkey:

ile.com/bango-partners-with-t... See More

Bango partners with TPAY MOBILE to accelerate mobile
commerce — TPAY MOBILE

00

Post samples

TPAY © Send Message o Like Q

b gl § pis JABT iBeld Wy duwwdo Bo WIS oo I8 o LaRuwy

dcgaxe pady Alw; ., Jgaxall Ailgll dusy Gy o GlSe g-g —idg _-;

g Aol Sllasll g3 g Sriwall Ao g plull Aley Lo Olooadl e

Ad L Cprbizmall duds Slaclus g 4ol g=o g duilxall g8l g0

bl ple Jesadl JUS o ey podn | pudl o)l ad Gl
\ttps://resala.org/donat/

- ol

tpay esala #donate # 2l dlllg.w #charity #donati... See
More

7y il L
we Tisa2

Jdioolwo Alw) dAuwwdo go
Uauwl Gds il o

WHLGTAINY mllqi L 128 (LI0g)
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| 2=\ PAYess O M 2

“
Q0 13 12 Shai,

Target Audience: Large enterprises

Tone of Voice: Salesy

Type of posts: Graphic designs (Mostly
about partnerships and live hosting)

Language used: Mostly English, rarely
Arabic

Average of posting: Not consistent, No
liInear timeline for posting

Moderation style: No moderation on

page because there are rarely people
commenting on posts

Engagement: Very Low but the AVG no.
of posts' likes is fairly good.



Top content plece

0.:‘5 + © 8 -

TPAY © Send Message ol Like

7~ ™\ TPAY MOBILE
TPRAY | S6m st
"\_ /’ June 10, 2020 -8
A Huge thank you from TPAY MOBILE team to you all, we
have you all.

et I - - e T ot s -y
=5TAUSNA =4 o = _r =

AY xAx - -PAY

..........

aknﬁwﬂ Ty Mahemaesd £id 'iq'm Bstet
= Y
QO

L Comment

v

Mariam Saied
Magued Mamdouh mbt3miolnash kda leh 1117

are proud to

Ost R levant -

Likes: 36
Comments: 3
Shares: 11 shares

Tone of Voice: Appreciative

Type of post: Graphic Design
Language used: English

It's the top content piece because it's an
appreciation post to the employees.



vapulus

Facebook

vapulus

ﬁ 830K

@ 100-1.3K AVG

CQ 20-100 AVG




m 145K

" 60-100 AVG

> 1-4 AVG

542 posts

Instagram

'y <

V vapuluspayme... -
Vapulus Mobile Payments

— '\...1_:.4 L,L»';.':f- 334 e _..a.fa. Clubhouse. = —

Vapulus g epeuall g _;.:.:-‘.:| digy Reaas 35! S.Lu.l
L"-'-‘-L:-'l . ..'_.2..; s Anzad
www.vapulus.com




ﬁ QR = + @ O@v

Vapulus was live
January 20 - @

Seventh.ai has one mission: that every inventor, tech entrepreneur, and
startup CEO has access to patenting tools at little to no cost, with
uninhibited access to best practices for commercializing the
technology of the future. Seventh helps venture-backed companies
find the business value in their intellectual property. N
and your NDAs portfolio.

fanage your IP
l ‘

g) Like (J Comment & Share

@

Most Relevant =

Post samples

> - 20+
O: = f o

Like - Reply - 16 o ‘
> 1 Reply

4

View 2 more comments

Vapulus added an event

| WEBINAR
" IRYNA NEVOZHAI

LIVE AT 8-gPM CAIRO
TUESDAY 26 JAN

Vapulus Startups - Iryna Nevozhai v7 Interested
29 people interested
O 10

q) Like () Comment &> Share 7

Target Audience: Startups and Large
enterprises

Tone of Voice: Salesy, conservative

Type of posts: Live videos and Graphic
designs
(Announces for webinars and zoom
INnterviews or live videos, and rare
promotions)

Language used: Mostly English, rarely
Arabic

Average of posting: Mostly every other day,
or every 3 days

Moderation style: Formal but engaged

Engagement: Low interaction, but high avg
number of posts’ likes.



Top content plece

@ @ (,’Marwa -

& Vapulus
December 5, 2020 - Q
a5 5 lilac 4 g § aossll oo oxlall @l § syl s @l cpis Comments: 332

M)MUSM@JLDJUW(JM|MJSS q‘_J.L?.u.LLJI ul_).m.o
s Jgl 6 Juzadll byl ... lilso lgsyli oo 0l aiis il 1S i

Likes: 1k

Shares: 2/7/ shares
Tone of Voice: Salesy

Type of post: Video

Language used: Arabic

\;opulUS-.:_:.H?'_E[-Tl_ll'_',:.f_:; E&QWG@;{%PJ Vanta TTransferiise © Googer us
OO0 1« 332 Comments 277 Shares y i y
It's the top content piece because the posts
oy Like () Comment &> Share

alm Is engagement and interaction.



g5 51.483K

@ 0-4AVG

@ O-1 AVG
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Instagram

easykashstore **

Easykash

Local Service
Easykash is an online platform, that help you receive
your payments cnline .
2Lasykazh=Create_Sharz_Zam

www.easykash.net

24
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Post samples

O = + O & - O = + O 8 -
o R o Pt P R~ o s T ca ket s . LAWY CASN OUT oAy 625 [jLuls
commission ¥g 4 il fawry plus J £9 of oo SIS dlugld aui jadia LgIUs o I

See More .3 See More ..oty juipl S JlS Sl e dlls

Fikosh (g ADMS

clwjgS Joals gl Trainer Cuil gl
clioaaly yuld sH

Fimancal _Lc gegala
Withdraw! i
Cash Wallet a0y

algai jle )i ghalibaig
Available Balance o

Target Audience: Small businesses
Tone of Voice: Salesy, Casual
Type of posts: Graphic designs
(Promotions, brand awareness, partnerships.
Same mood board is used constantly)

Language used: Arabic/English

Average of posting: Everyday, or 2 to 3 posts
per day

Moderation style: Casual

Engagement: Low interaction



Top content plece

,.. E@sykash
""""" January 27 - Q

oo i 25 Jgl e Juasly ,jilS Sl JUS o oalligl clilcgs o Jidiwl

940 3 81a) dgac il Likes. 30
gl dlesis ellosll o Sloghie ik 1387 (318 63l go Libsl> °
3 paililu g @lioll Igl> Lo g custom payment Josi ;185 «diSow di b
Job il lgmsy
See ....clyle lilgu g g6l licyw oo b Dlegbie duais ¢ pul linl gl
More

_ Comments:; 5]

v

oo T T Shares: 12 shares

jgaun 3 éanl algac pié gowll 25 Jgl Lle Jnalg

oo st Tone of Voice: Salesy and casual

ailily  gliall J33u Jenoll
Joble gaxi g &

gillagl dlilcgann Jualwl g 3g5
gadll gib J5 QR asyl

3 Type of post: Graphic design (too much
goall (§yb Joul g Jauwl TOV)

Language used: Arabic

Q0 30 51 Comments 12 Shares

Bus | DEswa | gesm It's the top content piece because it drives
- awareness to EasyKash's services.



dOpQg

Facebook

Add Your Business to Facebook

) TesTeK

l‘ 0-1 AVG

(LJ O-1AVG

Verified FB page



Instagram

dopayltd **

m

dopay
For contact from Egypt calk 01225731329

from out of

rewanessam

NS 3N m




O = 3 @ GTe

© Learn More b Like © Message Q

Mz 3ly 28 Jlaziwl 305b oo gaaxdl Jladi

$Ugd 8 Jlamiwl . aegSall ilognda JS 22 ;385 aidgld
uf:..[dl_&.s_z JJ.E.:.’ _;..Q‘JLJ.l '_.“.._,L@..: .JJ\QJ! wolalixal J.D.J.'_;J.Eﬁ.ﬁ
See More ... ﬁu# dzlac gl o Jlsd QJK\S J..:.:.Lu-.lﬂ.‘?...:&]

aingsall Llegoan J& oaud (267 Nnidglo
LUgo s Jloo unl

dopay s

Post samples

dopay @
May 16,2020 - @

Byuald duai Pl s Gl Jalo Jutiu ol Ol (asl glas)
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Target Audience: Startups and small

businesses

Tone of Voice: Salesy, Casual

Type of posts: Motion graphic videos, graphic

designs |
Same

Brand awareness and promotions.

Mmood board Is used constantly)

Language used: English/Arabic

Average of posting: No linear timeline for

posting (Not active)

Moderation style: Formal

Engagement: Very low



Top content plece

+ © 8 -

S
[
B

© Leam More o Like © Message Q v

d?ﬁ{ ?- Q Li keS: 495

g sbgo#

Comments: ©
Shares: '/

Tone of Voice: Casual

Juwliaxliy /\\\{/

Type of post: Graphic design

dopay Language used: Arabic

© 495 6 Comments 7 Shares

- L e -
g Like (J Comment & Share

Most Relevant « L’;
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Analysis



Website Blog Content
Analysis

1- Paymob: Their blog only contains 3 topics about their services,
all in English.

2- TPAY: Their blog Is very active since it was created in 2016, till
now, April, 2021. All articles are in English, and all the content iis
related to financial services.

3- Vapulus: Their blog is very active, they have tons of blogs, both
on Arabic and English, and the content iIs related to finance,
e-commerce, and business.

4- EasyKash: They don't have a blog

5- Dopay: They only have 1 blog topic in English, listing the
reasons why someone sould join Dopay.
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(Points of Parities & Points of Differences)



KASHIER

Kashier's services and features: Invoice, Recurring payment

Target Audience: small businesses and large enterprises

Tone of Voice: Salesy

Marketing focus:

Direct sales or brand awareness)

Language used: Mostly English, rarely both Arabic and English

Average of posting: No linear timeline for posting (Not active)

Engagement: Very Low



Points of Parities & Points of Differences
Paymob and Kashier

POP POD

Target Audience: Small businesses and large enterprises Paymob’s services and features: Risk & Fraud Real Time

Reporting, Cash On Delivery Fast Integration, Security,

Marketing focus: Brand awareness and promotions Paymobsync, digital wallet

Tone of Voice: Salesy, Casual Marketing focus: Brand awareness and direct sales

Engagement: High Tone of Voice: Salesy

Language used in posts: Arabic Engagement: Low

They're active regarding posting Language used in posts: Mostly English, rarely both

Arabic and English

They're not active regarding posting.



https://paymob.com/en/features#Fraud
https://paymob.com/en/features#Realtime
https://paymob.com/en/features#Realtime
https://paymob.com/en/features#Cash
https://paymob.com/en/features#Fast
https://paymob.com/en/features#Security

Points of Parities & Points of Differences
TPAY and Kashier

POP POD
Tone of Voice: Salesy e TPAY’S services and features: Mobile payments
Marketing focus: Partnerships and live hosting Target Audience: Large enterprises
Language used in posts: Mostly English, rarely Arabic Marketing focus: Partnerships and live hosting

Average of posting: Not consistent, No linear timeline
for posting

Engagement: Very Low but the AVG no. of posts’ likes is
fairly good.




Points of Parities & Points of Differences
Vapulus and Kashier

POP POD

e Vapulus’ services and features: simplifies online shopping
experiences, iIncreases conversion rates, providing access to

. . various customer acquisition and loyalty tools.
Language used: Mostly English, rarely Arabic 9 yalty

Average of posting: Mostly every other day, or every 3
days (Active) Target Audience: Startups and Large enterprises

Tone of Voice: Salesy, conservative
Engagement: Low interaction, but high avg number of

posts’ likes.

Marketing focus: Announces for webinars and zoom
Interviews or live videos, and rare promotions




Points of Parities & Points of Differences
EFasyKash and Kashier

POP POD

e EasyKash'’s services and features: Sales channel for
businesses’ customers with diverse payment options

Engagement: Low interaction

Target Audience: Small businesses
Tone of Voice: Salesy, Casual

Marketing focus: Promotions, brand awareness,
partnerships.

Language used: Arabic/English

Average of posting: Everyday, or 2 to 3 posts per day




Points of Parities & Points of Differences
DoPay and Kashier

POP POD

e Dopay’s services and features: fintech company

Average of posting: No linear timeline for posting (Not

active) Target Audience: Startups and small businesses

Tone of Voice: Salesy, Casual
Engagement: Very low
Marketing focus: Promotions, brand awareness
Tone of Voice: Salesy, Casual

Language used: Arabic/English




