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BRAND AWARENESS

SETTING FOOT ON CREATING
AWARENESS CAMPAIGN TO BE
KNOWN TO TARGETED AUDIENCE

1l

BRAND AWARENESS

3 Million Reach - by our brand
awareness campaign

OBJECTIVES

ol

RANK HIGHER ON
SEARCH ENGINES

BUILDING A HIGHER VISIBILITY
IN SEARCH ENGINES BY
RANKING HIGHER ON LONG
TAIL KEYWORDS

BUILDING A
COMMUNITY

Create a whatsapp group, a

customer service live chat, and a FAQ

ab on website, to add more value
and credibility to our brand

KEY RESULTS

ol

RANKING SEARCH
ENGINES

Increase organic reach, have a higher
number of clicks, gain more
trustworthiness by ranking higher on SERP,
and Increase E-BOOK downloads, blog
views, and website’s authority score

BUILDING A
COMMUNITY

Build a great brand, increase value,
increase word of mouth regarding
our services, and help guide our
customers to their financial needs.
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ENGAGEMENT

CREATE A CONSISTENT PATTERN
OF ENGAGEMENT BY OUR TARGET
AUDIENCE TO MAINTAIN OUR
BRAND AUTHENTICITY

)

ENGAGEMENT

Increase engagement and gain
higher rach with a percentage of
50% per month



STRENGTHEN OUR POSITION
IN THE MARKET

EXPOSURE OUR SERVICES TO GAIN MORE
CLIENTS AND BUSINESS COLLABORATIONS,
AND AS A RESULT, GAIN A MORE STABLE AND

STRONGER PRESENCE IN MARKET

HIGHLIGHT OUR
SERVICES

HIGHLIGHT THE KIND OF
SERVICES WE PROVIDE TO
MAINTAIN BRAND AWARENESS

GOALS

BUILD
CONSISTENCY

THROUGH OUR EMAIL
MARKETING AND
AUTOMATION

POWER UP
OUR BLOG

INCREASE BRAND AWARENESS
BY UPDATING BLOG CONTENT
IN BOTH ARABIC AND ENGLISH

EXPAND SOCIAL MEDIA
PRESENCE

CREATE A CONSISTENT PATTERN
OF MONTHLY SOCIAL MEDIA
DIRECTIONS TO MAKE SURE WE
INCREASE REACH



TARGETING

Small and Egypt
medium

businesses 2




FACEBOOK

P LAT Fo R M S - INCREASE FAN BASE
& TOOLS

CREATE BRAND AWARENESS

INCREASE ADS SALES CONVERSION
ENGAGE AND INTERACT WITH OUR CUSTOMERS

INCREASE PROMOTIONS

[G) INSTAGRAM

- INCREASE FAN BASE

- CREATE BRAND AWARENESS

- ENGAGE AND INTERACT WITH OUT CUSTOMERS

- MOTION GRAPHIC VIDEOS EXPLAINING OUR SERVICES

- USE IGTV to gain more reach and for uploading more
videos on IG

Kashier WEBSITE

- INCREASE CONVERSION

- INCREASE SALES

- CREATE BRAND AWARENESS THROUGH BLOGS
- CREATE AN E-BOOK

@3 YOUTUBE

- INCREASE FAN BASE
- CREATE BRAND AWARENESS

- INCREASE ADS SALES CONVERSION
- ENGAGE AND INTERACT WITH OUR CUSTOMERS




PUBLISHING
BREAK-DOWN

01| SALES
02| BRAND AWARENESS

03| STANDARD COMMUNICATION
04| PROMOTIONAL

THE MONTHLY PUBLISHING ASPECTS
WILL BE DIVIDED TO THE FOLLOWING:

S prOMOTIO
y ' NAL,10%




SOCIAL MEDIA DIRECTIONS

Ol

Kashier’s features and
services

Introduce our features and explain
their importance to small businesses
an and large enterprises. This will be

done through creative and variable

posts on FB and IG (Infographics,
motion graphic videos) and videos on
YouTube of the business owners and

their partners. We can also make a

video series on YouTube covering a

certain topic each month.
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BLOG POSTS AND
E-BOOK

Share our blog posts on social media,
and make sure to regularly update
blog’s content and write topics about
finance, businesses, payment
solutions, and even an explanation of
our services. We can post blogs on
website 3 times a week.
Regarding the e-book, it will contain a
guide to kashier’s services and
features for businesses to download.
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Introduce our clients and
partnerships

Showcasing them will ignite
credibility and trust from other

businesses

f ©
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Kashier



AMPLE POSTS

46% OF ONLINE SHOPPERS IN THE UK PREFERRED TO PAY BY
PAYPAL, WHILE A COMBINED SHARE OF 51% PREFERRED
DEBIT OR CREDIT CARDS IN FEBRUARY 2017.

UK: BREAKDOWN OF PAYMENT METHODS PREFERRED IN E-COMMERCE, IN % OF ONLINE SHOPPERS, FEBRUARY 2017

2% 1%

o PayPal e Credit Card « Debit Card - Bank Transfer o Cash on Delivery

@
41555 et ey &) stats.com

Survey: based an a survey of 2,081 respandern,

2017; Guestion asked “Choose your preferrec
purcha:
Cnurca: Advantec My 0T <an mara in tha ranart “Ginhal Altarnative Davmant

Payment Method Infographic (E-Commerce)

YEAR 2021

for PayKun Payments Solution

Replace with your own text Repla your own text

will You Make It or Break It? Write here a ttle

Replace with your own te: Replace with your own text
. .

d & N i=
1

Payment Solutions: e Q Write here a title Write here a title

Auto

Payout
SYQUSS Collect

PayKun PayKun
QR (Offline) Mobile Apps

Instant PayKun
Refund Education

PayKun Quick
Invoice Settlement




FACEBOOK
SAMPLE POST

CAPTION:

0o adall Jagl 508 J gl ellilee
DS ) 5008 jatia liBlanl 5 L
Lind g0 JOA (e
https://kashier.io/ar/home

Hil ggl gaa Jgla

Jl2un



https://kashier.io/ar/home

INSTAGRAM
SAMPLE POST

(IT WILL BE IN THE FORM
OF GRID)

CAPTION:

gaiil JelSiall e shad) 5 )13 allai ellasiy il
(AL s kel ellalis

" S éq 2-.").;3 .a. -~
Jlae V15 )oY saaaie <l gal duia llaasia

Mﬁdh&)ﬁi}bdds
https://kashier.io/ar/home



https://kashier.io/ar/home

INFOLRAPHIC e e
SA M p I_ E p O ST DEBIT OR CREDIT CARDS IN FEBRUAR; 2017.

UK: BREAKDOWN OF PAYMENT METHODS PREFERRED IN E-COMMERCE, IN % OF ONLINE SHOPPERS, FEBRUARY 2017

2% 1%

This infographic design can be used as a
motion graphic video or a still design. It
can also be incorporated in instagram’s
IGTV if it’a a video, or on youtube
channel. It can also be used as a normal
design to be posted on FB and IG.

The design will show the percentage of
people who pay online comparing diff
methods together, and explaining why
Kashier is among the most trustworthy
and how it offers unique and flexible
payment solutions.

e PayPal e Credit Card « Debit Card - Bank Transfer e Cash on Delivery

Survey: based on a survey of 2,081 respondents, aged 18-65, conducted in February " ystats_com

2017; question asked “Choose your preferred payment option for online
purchases...”

Source: Advantec, May 2017; see more in the report “Global Alternative Payment
Methods: First Half 2017” by yStats.com



YOUTUBE VIDEO
SAMPLE

Check it here:
https://www.voutube.com/watch?v=gG
5kLIfZcik



https://www.youtube.com/watch?v=gG5kLlfZcik
https://www.youtube.com/watch?v=gG5kLlfZcik

-BOOK BEST
RACTICES

1- Understand your market to write relevant and clear information

UIII

2- Choose high quality images to insert in your ebook
3- Create an appealing cover to catch people’s eyes and interest
4- Ensure an effective and consistent branding

5- Create it in PDF and offer to customers to download it from your website after they subscribe
with their emails to gain more leads

6- Promote your ebook through a marketing plan

7- Include all the important info and content and avoid repetition



SAMPLES

FOR E-

I'm Ready to Read This Ebook!

Venngage uses the information you provide to us to contact you about our relevant content,
products, and services. Venngage will share the information you provide to us with GoToWebinar,
and GoToWebinar will use your information for similar purposes. You can unsubscribe from
communications from Venngage at any time. For more information, check out Venngage's Privacy
Policy. To unsubscribe from GoToWebinar's communications, see GoToWebinar's Privacy Policy.

DOWNLOAD THE GUIDE

SBO0OK

First Name
Last Name

bronwyn@venngage.com

DOWNLOAD NOwW!
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